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The financial crises of 2008 heat the whole world. While the Chinese wine 
market was not affected by the crisis and grew very fast, among which the high end 
wine market increased with a top speed. Among all top wines, Icewine is the ultimate. 
It focuses on “High End and Small Group” market. How to market icewine is a big 
challenge to all icewine operators.The North Shore Icewine is a symbol of high class 
icewine made in Canada, which is produced by Vincor in Canada, a winery of the 
Constellation Brand-the largest wine company in the world. Shanghai C&D Company 
limited brought this wine into the Chinese market in year 2007. In the past two years, 
the sales of North Shore Icewine were far lower than expected. In this paper, we 
introduce the marketing situations of North Shore Icewine, and find out that the 
reason why sales are bad is “Positioning”, on the basis of Segmenting and targeting, a 
repositioning is given to North Shore, which is “a luxury of wines, the spirit reward 
special for VIPs”, and a brand new market strategy of 4Rs is tailored to North Shore. 
It is hope that the study of the market strategy of North Shore Icewine would be used 
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1 绪 论 
1.1  选题背景 





显示，2008 年中国全年葡萄酒产量为 69.83 万吨，比上年增长 23.8%，同期白酒
的增长率为 15.80%、啤酒的增长率为 5.50%、黄酒的增长率为 0.90%。另据海关
数据统计，近年来葡萄酒进口量和进口金额都持续增长，而且金额增长的速度远
大于数量增长的速度，说明进口葡萄酒呈现高端化趋势，如图 1-1 和 1-2 所示。 
 

























数据来源：作者根据海关综合信息网的数据整理 http://www.haiguan.info 2009 年 4 月 
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数据（2006 年数据），全球范围内冰酒的年产量在 1000 吨上下，其中以加拿大







                                                 
①数据来源：中国食品工业网 http://www.foodqs.com 我国葡萄酒发展与进口现状分析 2007 年 12 月 27 日 





























































资料来源：作者 2009 年 4 月 
 
第一章绪论，主要介绍选题背景，研究的内容和方法以及论文结构。第二章































2  市场营销理论概述 


















2.2  市场营销理论的演变，从 4Ps 理论到 4Rs 理论 




2.2.1  营销 4Ps 理论 
                                                 

























略包括：广告、营业推广、人员推销及公共关系等。4Ps 营销组合如图 2-2。 
 





































图 2-2：4Ps 营销组合图 
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